1014

SALT LAKE COUNTY COUNTYWIDE POLICY AND PROCEDURE ON
CREATION AND USE OF COUNTY LOGOS AND BRANDING

Purpose-

A consistent and unified brand builds trust and recognition of the services provided by Salt Lake
County among residents, businesses, and visitors, reinforcing the County's commitment to respect,
integrity, care, and excellence. This Policy operates in conjunction with Ordinance Chapter 2.48
"Criteria for the Naming of Public Places and Facilities" to inform the public of county-owned and
funded facilities, agencies, activities, and contributions and to ensure that all Salt Lake County
agencies and agencies receiving county funds use only the approved county logo, as well as approved
office- or agency-specific secondary logos.

1.0 Scope

1.1 This policy applies to all offices, divisions and departments of Salt Lake County
government, with the exception of the Sheriff's office for law enforcement duties.

1.2 The creation and use of a uniform logo and consistent branding is to be used
on all public-facing materials such as flyers, letterhead, brochures,
business cards, banners, forms, websites, digital media, and marketing or
advertising materials

2.0 CountyLogo

2.1 The Mayor shall design or cause to be designed the county logo according to the
following criteria:

2.1.1 The logo is to stand out and be quickly recognizable to identify
Salt Lake County.

2.1.2 The logo shall be simple and relevant to local geography and culture.

3.0 County Uniformity

31 To ensure a consistent branding message and because of the time and resources
used to create the county logo, individual departments and agencies in the mayor’s
portfolio shall only use the approved county logo (which includes the approved
agency-specific secondary logos). In conjunction with the county logo, independent
elected officials may also use their office seal in their public-facing designed
materials alongside the Salt Lake County logo. For materials related to statutory
duties, the use of the office seals alone can suffice.



4.0

5.0

6.0

3.2 Non-county agencies receiving county funding shallonly usethe approved Salt Lake
County logo andshall notchange or alter it in any way.
Brand Guide
4.1  To ensure consistent recognition of Salt Lake County materials, all public-facing
designed materials must follow the most recent version of the Brand Guide, which is
available on the eConnect website.
Accessibility
5.1 All digital and visual communications should meet WCAG 2.1 AA accessibility

standards in accordance with ADA regulations, to ensure content is usable by all
members of the public, regardless of ability. Accessibility is a core component of
Salt Lake County’s brand and public service mission. Communications should be
designed to be inclusive, legible, and functional for individuals with disabilities.

Logo Guidelines and Uses

6.1

6.2

6.3

6.4

6.5

6.6

6.7

All county agencies shalluse the Salt Lake County logo as outlined in the brand guide
onall public-facing designed materials, including, but not limited to: letterhead,
pamphlets, brochures, business cards, banners, forms, websites, digital media,
marketing and advertising materials.

County fundingto non-county agencies shall be contingent upon the agency
agreeing to prominently display the countylogo on allevent or program
promotional and communication materials.

County-Sponsored Events - When Salt Lake County sponsors an event, the logo should
be prominently displayed in all promotional materials. Where applicable, the county
should be identified as a sponsor.

Stationery and Letterhead-The Salt Lake County logo shall appear on the stationery
and letterhead of all offices within Salt Lake County.

Vehicles- All county vehicles should have the logo displayed prominently. The
agency logo should be displayed on the vehicles assigned to a specific agency.
Where new decals are needed, this should be done by attrition.

Color -Reasonable effort shouldbe made to ensure that the logois printed using the
appropriate colorsreferenced in the brand guide.

Seals and Logos ofindependently elected Salt Lake County Officials- In noway is the
SaltLake County logo intended toreplace the existing logos and seals currently
utilized by Salt Lake County's independently elected officials. However, itis of great



benefitto all that the county logo be prominent and easily identified as a Salt Lake
County government activity, projector program.

7.0 Building Signage

7.1 Allsignage on new buildings shall include the words "Salt Lake County" and Salt Lake
County logo in the name of each public facility substantially owned and operated by
the county.

7.2 Use of lighting where present- Where exterior signage is illuminated, the lighting shall
be designed to illuminate the entire facility name and County attribution, including
“Salt Lake County” or the County logo, so that the County’s role is clearly visible at
night. Partialillumination that excludesCounty attribution is not permitted.

8.0 Process of retiring logos

8.1 The creation and implementation ofnew logo designs can be very costly. As a result, it is
important to consider cost to taxpayers when retiring alogo design. For thisreason, itis
desirable that stocks ofmaterials with retired logos be exhausted before beginning use of
the new materials, except where this practice would cause confusion or would be
otherwiseinappropriate.

9.0 Exception Process

9.1  Forall exception requests, adhere to the process as laid out in the brand guide.
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